PHILIP MORRIS USA 


INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 


TO: Vicki Berner date: February 9,2000 

from: Yvette Robinson 

subject: Status Report-Week of 2/7/00 

Noches de Baile 

• Met with Federico Acuna 2/7 to discuss next steps for NdB program. 

• Submitted NdB 2000 recommendation on 2/9 to Vicki/Steve for review and 
suggestions. Waiting for next steps. 

• Requested CFA to provide club/venue summary recommendation for 2000 
program. Report due in NYO 2/11. 

• “Marlboro & The Latin Market” Meeting scheduled by Whit Rawlinson on 
February 11 lt1 from T.00 pm - 4:00 pm. Conference room 8A 1&2. “People En 
EspanoFto present. 

• Focus group information will be presented by Brand at February 11 th meeting. 

• Received Noches de Baile wrap-up report from CFA. I reviewed and informed 
CFA of revisions needed. Revisions will be forwarded to NYO week of 2/7. 

• Met with Phil Rodriguez, WaterBrother Agency to discuss Noches de Baile 2000. 
Discussed agency capabilities of executing this program. His agency would iike 
to be part of bid process. 

« Additional Agencies interested in Noches de Baile 2000 bid process: 

Tempest Entertainment - New York 
Bravo Group - New York 
Cardenas Fernandez Assoc. - Chicago 
WaterBrother Agency - Miami 
Festival Productions - New York 
Sanchez & Levitan -Miami 

Miles for Admission 

• Meeting scheduled with EMI/Brand 9:00 am - 12:00 pm, conference room 12C 
to discuss 2000 recommendations. 

• Alex Ellwood to re-present MFA 2000 to Mahan. Date TBD 

• Will wait for direction from Brand regarding program revisions for 2000. Once 
program revisions for 2000 are received, I will immediately begin RFP/Budget 
with continued guidance from Finance/Legal. 

• Confirmed that EMI received goodie bags from Brand for the winners of the MFA 
catering contest. Backpack and Poker set are the approved items for the 
“EYHO” caterers contest winners. EMI has forwarded prizes to EYHO winners. 

• Spoke with Willie Smith at Atlantic Records regarding Artist demos qualification 
He recommended “Sound Data”. However, “Sound Data” only qualifies 
top/mega recording artists. 


Source: https://www.industrydocuments.ucsf.edu/docs/fnwy0004 
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Marlboro Miles Auction 


• Met with Brand and Diamond Group, (Auction execution agency). Provided 
Diamond Group with markets. Diamond Group to review markets by counties 
and provided fulfillment with recommendation for 2000. 

• Once direction is determined, I will begin RFP/Budget with continued guidance 
from Finance/Legal. 

• Plan to roll-out auction program in September, 2000. 


Marlboro Bar Program 

• I will closely review lights, signage etc at MME to determine if speaker scrims or 
glow in the dark backdrops should be utilized. Will discuss upon return. 

• Attended Marlboro Racing School Sweepstakes Event in San Diego and 
Spokane, WA. Both events were executed well by EMI. San Diego market, 
winner was not present. Spokane, WA market, winner was present. 

• Joe Czarnecki working with Direct to establish PO Boxes and BRE’s for 2000 
Marlboro events. 

• Will meet with Joe Czarnecki early next week to discuss bar materials. 


/jyr 

cc: J. Czarnecki 

S. Sampson 


Source: https://www.industrydocuments.ucsf.edu/docs/fnwy0004 


2071161661 



